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Visits

All page impressions from the same computer are summarised as one visit. The visits are
uniquely identified on the basis of the IP address and the browser ID. As several people
may share a computer (e.g. in a cybercafé), the number of visits may not be the same as
the number of visitors.

Day of the week Date Visits

01-Mar-15Sunday 25

02-Mar-15Monday 31

03-Mar-15Tuesday 43

04-Mar-15Wednesday 42

05-Mar-15Thursday 35

06-Mar-15Friday 31

07-Mar-15Saturday 42

08-Mar-15Sunday 27

09-Mar-15Monday 40

10-Mar-15Tuesday 34

11-Mar-15Wednesday 37

12-Mar-15Thursday 31

13-Mar-15Friday 38

14-Mar-15Saturday 43

15-Mar-15Sunday 39

16-Mar-15Monday 28

17-Mar-15Tuesday 39

18-Mar-15Wednesday 29

19-Mar-15Thursday 34
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Search engines

Using this analysis, you can identify the search engines used by your visitors. You can
also see how many visitors reach your pages via the respective search engines.

%Search engines Visits

www.google.com 6 85.71 %

search.yahoo.com 1 14.29 %

100.00 %7Total

Day of the week Date Visits

20-Mar-15Friday 41

21-Mar-15Saturday 53

22-Mar-15Sunday 35

23-Mar-15Monday 46

24-Mar-15Tuesday 28

25-Mar-15Wednesday 32

26-Mar-15Thursday 42

27-Mar-15Friday 29

28-Mar-15Saturday 31

29-Mar-15Sunday 32

30-Mar-15Monday 33

31-Mar-15Tuesday 29

Total

Averages

1,099

35
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Search terms

The table shows the search terms by means of which your website was found most
frequently. Every row contains a search term. For example, if somebody found your
website by means of the phrase "repair car", both "repair" and "car" will be displayed as
independent terms in the table.

%Search terms Visits

15-26 1 14.29 %

church 1 14.29 %

elimsport 1 14.29 %

john 1 14.29 %

sermon 1 14.29 %

evpumc.org 1 14.29 %

methodist 1 14.29 %

100.00 %7Total

Most frequently accessed pages

You can see the most frequently accessed pages. Only fully loaded pages are counted.
Individual page elements, such as images or other elements, are not counted individually.
This includes all files with the extensions .png, .jpg, jpeg, .gif, .swf, .css, .class, and .js.

%Most frequently accessed pages Page impressions

/Default.htm 578 32.38 %

/Elim.htm 50 2.80 %

/Sermons.htm 49 2.75 %

/Announce.htm 43 2.41 %

/Calendar.htm 36 2.02 %

/St_Johns.htm 35 1.96 %

/Believe.htm 32 1.79 %

/NewsLetterIdx.htm 31 1.74 %

/Stats.htm 29 1.62 %

/Worship.htm 27 1.51 %

/web_links.htm 26 1.46 %

/M-Statement.htm 23 1.29 %

/Ann092114.htm 15 0.84 %

/valley_views1113.htm 15 0.84 %

/CalendarOld.htm 15 0.84 %
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%Most frequently accessed pages Page impressions

/valley_views0813.htm 15 0.84 %

/NewsLtrs/Church Newsletter January  2015
.pdf 14 0.78 %

/valley_views1013.htm 14 0.78 %

/Ann042714.htm 14 0.78 %

/Ann051814.htm 13 0.73 %

/Ann081014.htm 13 0.73 %

/Ann060114.htm 13 0.73 %

/Ann051114.htm 13 0.73 %

/Bulletins.htm 13 0.73 %

/St_Johns-HISTORY.htm 13 0.73 %

/Ann033014.htm 13 0.73 %

/NewsLtrs/Church Newsletter December  2
014.pdf 13 0.73 %

/Ann041314.htm 13 0.73 %

/Ann072714.htm 13 0.73 %

/Ann082414.htm 12 0.67 %

/Ann011214.htm 12 0.67 %

/Elim-HISTORY.htm 12 0.67 %

/Ann042014.htm 12 0.67 %

/Ann011914.htm 12 0.67 %

/StJohns_M-Statement.htm 12 0.67 %

/Ann062914.htm 12 0.67 %

/Ann050414.htm 12 0.67 %

/NewsLtrs/Church Newsletter December  2
013.pdf 12 0.67 %

/Ann072014.htm 12 0.67 %

/Ann021614.htm 12 0.67 %

/Ann083114.htm 12 0.67 %

/Ann012614.htm 12 0.67 %

/valley_views0913.htm 11 0.62 %

/Ann080314.htm 11 0.62 %

/Ann091414.htm 11 0.62 %

/Ann090714.htm 11 0.62 %
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Browsers

This chart shows the browsers used by your visitors. For example, this helps you to
identify the browsers for which you need to optimise your website.

%Browsers Visits

General Crawlers 174 33.85 %

Chrome 127 24.71 %

Firefox 66 12.84 %

Mozilla 5 34 6.61 %

Internet Explorer 31 6.03 %

iPhone 8 1.56 %

Safari 8 1.56 %

iPad 6 1.17 %

Opera 6 1.17 %

Other 54 10.51 %

100.00 %514Total

%Most frequently accessed pages Page impressions

/Ann061514.htm 11 0.62 %

/Elim_M-Statement.htm 11 0.62 %

Other 372 20.84 %

100.00 %1,785Total
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Operating systems

You can see the operating systems used by your visitors. This information helps you to
find out for which operating systems you may need to optimise your website.

%Operating systems Visits

Windows 7 100 9.10 %

Linux 64 5.82 %

Windows XP 54 4.91 %

iPhone 42 3.82 %

Windows NT 31 2.82 %

Windows Vista 13 1.18 %

Windows Server 2003 7 0.64 %

Mac OS X 7 0.64 %

Android 6 0.55 %

Other 775 70.52 %

100.00 %1,099Total

Referring pages

You can see the pages that referred your visitors to your website. Referring pages may be
other websites or search engines. The complete URL is displayed.

%Referring pages Visits

www.google.com/ 12 24.49 %

www.google.com/url 5 10.20 %

hvd-store.com/ 5 10.20 %

www.susumc.org/index.php/lewisburg 4 8.16 %

burger-imperia.com/ 2 4.08 %
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%Referring pages Visits

yandex.ru/yandsearch 2 4.08 %

specialdessous.com/ 2 4.08 %

www.bing.com/search 2 4.08 %

Other 15 30.61 %

100.00 %49Total

Visits from continents

This analysis shows which continents your visitors come from.

%Continents Visits

North America 466 52.11 %

Europe 230 25.75 %

Asia 198 22.13 %

100.00 %895Total

Visits from countries

This analysis shows which countries your visitors come from. This information indicates
the countries that your website should focus on or the countries for which it still needs to
be optimised.

%Countries Visits

United States 464 51.81 %

China 196 21.93 %

France 127 14.19 %

Ukraine 37 4.12 %

Russia 35 3.92 %

Germany 18 2.01 %

Netherlands 4 0.50 %

Czech Rep. 4 0.40 %

Italy 2 0.20 %

Bermuda 2 0.20 %

Lithuania 1 0.10 %

India 1 0.10 %

Thailand 1 0.10 %

United Kingdom 1 0.10 %
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%Countries Visits

Romania 1 0.10 %

Canada 1 0.10 %

Denmark 1 0.10 %

100.00 %895Total

Visits from cities

This analysis shows which cities your visitors come from

%Cities Visits

US: 222 24.84 %

CN: 150 16.79 %

FR: 126 14.08 %

US: Mountain View 107 11.97 %

CN: Beijing 39 4.32 %

US: Las Vegas 37 4.12 %

UA: Kisel?v 33 3.72 %

RU: 33 3.72 %

US: Woodbridge 17 1.91 %

DE: Kiez 15 1.71 %

US: Sunnyvale 10 1.11 %

US: Nanuet 9 1.01 %

US: Mount Laurel 6 0.70 %

CN: Shenzhen 5 0.60 %

US: Maricopa 5 0.60 %

UA: 4 0.40 %

CZ: 4 0.40 %

US: Texarkana 4 0.40 %

US: Richmond 3 0.30 %

US: Glendale 3 0.30 %

US: Mcallen 3 0.30 %

NL: Amsterdam 3 0.30 %

US: Sterling 2 0.20 %

Other 55 6.18 %
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%Cities Visits

100.00 %895Total
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